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F O R E W O R D

T h e p u r p o s e o f t h i s e s s a y i s t o f u r t h e r m y h n o w l e g e

o f s p e e c h f u n d a m e n t a l s a n d t o l e a r n h o w t o a p p l y t h e m t o

prob lems in rea l l i f e . For th is purpose the compos ing

and wr i t i ng o f th is essay was espec ia l l y he lp fu l . Because

a l though c lass work is very he lp fu l and v i ta l l y necessary

t o a p u b l i c s p e a k i n g c o u r s e , f o r l o n g e r l a s t i n g h e l p f u l ¬
n e s s a n d a s a s o u r c e o f f u t u r e r e f e r e n c e a s h o r t c o n c i s e

" t o t h e p o i n t " e s s a y c a n n o t b e s u r p a s s e d . T h e p e r s o n a l

knowlege and good I rece ived f rom the wr i t ing of th is

e s s a y c a n n o t b e m e a s u r e d o r fi l e d , i t i s a l a s t i n g a n d

permanent achievement, the benefits of which cannot be

l o s t o r t a k e n a w a y .
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Pr inc ip les o f E f f ec t i ve Speak ing , W i l l i am Ph i l l i ps Sand fo rd ,
Thomas le lson and Sons, 1928.
C h a p t e r X , S p e e c h d e t a i l s .

P r o m t h i s c h a p t e r I e x t e n d e d m y k n o w l e g e o f t h e f o u r
m e t h o d s o f s u p p o r t i n g s t a t e m e n t s t o a l a r g e n u m b e r o f
e x a m p l e s o f e a c h a n d a f u l l e r u n d e r s t a n d i n g o f t h e i r
a d v a n t a g e s a n d u s e s i n a s p e e c h .

C h a p t e r X I , T h e I n t r o d u c t i o n a n d C o n c l u s i o n .
T h i s c h a p t e r e x p l a i n s v e r y w e l l t h e q u a l i fi c a t i o n s a n d
m e t h o d s o f p r e p a r i n g e x c e l l e n t i n t r o d u c t i o n s a n d c o n ¬
c l u s i o n s . Q u o t a t i o n f r o m P I 4 4 .

Public Speaking, James Albert Winans, The Century Company, 1917
C h a p t e r X I I , E x t e m p o r a n e o u s o r W r i t t e n — P l a n s a n d O u t l i n e s .

Prom th is chapte r I lea rned agrea t dea l o f the advantages
a n d d i s a d v a n t a g e s o f b o t h t h e e x t e m p o r a n e o u s a n d t h e w r i t ¬
t e n t y p e s o f c o m p r i s i n g a s u t i b l e s p e e c h . I a l s o u n d e r ¬
stood more clear ly the methods of planning and out l in ing
a s p e e c h . Q u o t a t i o n s f r o m P 3 8 5 p 3 8 7 P 3 9 1 P 3 9 3 P 4 0 7 .

How to V/rite and Deliver an Oration, Prederick Houk Law,
G. P. Pu tnam's Sons , 1926 .
C h a p t e r V, B e g i n n i n g t o W r i t e .
Chapter YI , Formulat ing Centra l Thoughts.

A l t h o u g h t h e s e c h a p t e r s d i d n o t d e l v e i n t o t h e d e t a i l I
would have welcomed, in fundamentals they were basically
i n h a r m o n y w i t h o t h e r b o o k s I h a v e r e a d . T h e y c o n t a i n
p r e t t y n e a r l y w h a t t h e i r t i t l e s s u g g e s t .

How to Speak in Publ ic , Grenv i l le K le iser, Funk &Wagnal l is
Company, 1906.
C h a p t e r X I V, P r e p a r a t i o n o f t h e S p e e c h .

I n t h i s c h a p t e r t h e A u t h o r g i v e s s o m e v e r y h e l p f u l m e t h o d s
f o r t h e p r e p a r a t i o n o f t h e s p e e c h .

C h a p t e r X V, D i v i s i o n s o f t h e S p e e c h .
E v e r y s t a t e m e n t i n t h i s c h a p t e r h a s a w e a l t h o f q u o t a t i o n s
f r o m f a m o u s s p e a c h e s t o i l l u s t r a t e i t . T h i s m a k e s i t
eas ier to get abet ter understanding of them. Quot-P199,205

Practical Speech-Making, Edwin DuBois Shorter, Houghton
Miffl in Company, The Riverside Press, 1929.
Chapter X, Outl ining the Speech.

Th is chapter was very he lp fu l on the sub jec t o f ou t l in ing .
I t s t ressed the impor tance of out l in ing and a lso two
types: To p i c a l a n d L o g i c a l . Q u o t a t i o n f r o m P 1 0 7 ,

Influencing Behavior Through Speech, Howard Hubert Higgins,
The Expression Company, 1930.
C h a p t e r V I I , C o n s t r u c t i n g t h e S p e e c h .

Th i s i s ave ry l ong chap te r and i t en ta i l ed i n g rea t
d e t a i l : O u t l i n g , P r e a p a r a t i o n , Q u a l i t i e s o f S t y l e .
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S i n c e t h e " b e g i n n i n g o f t i m e , m a n h a s t r i e d t o p e r s u a d e g r o u p s

T h i s i s d o n eo f m e n t o t h i n k a s h e d o e s a n d t o d o a s h e d o e s .

t h r o u g h p u b l i c s p e a k i n g .

A s p e a k e r , i n o r d e r t o u s e h i s w o r d s e f fi c i e n t l y a n d w i t h

g o o d e f f e c t , s h o u l d s t a t e t h e m i n a c o n c r e t e m a n n e r . H i g g i n s s a y s ,

" C o n c r e t e n e s s i s n e c e s s a r y " b o t h t o c l e a r n e s s a n d t o v i v i d n e s s .

C learness is necessary in aspeech, fo r usua l ly aspeaker cannot

h e a s k e d t o r e p e a t w h a t h e h a s s a i d . A n d a s S a n d f o r d s a i d , " T h e

a u d i e n c e m u s t u n d e r s t a n d h i m a t o n c e . " V i v i d n e s s i s l i k e w i s e

essen t ia l . Sand fo rd says , "The Speaker mus t no t on ly he in te l l i g ih le ,

hut he must make an indelible impression hy his words"^.

I n o r d e r f o r t h e a u d i e n c e t o g e t t h e f u l l m e a n i n g o f a s p e e c h ,

<e simple.the speakers words sho

r o w f r o m H i g g i n s :

O n t h i s s u b j e c t w e m a y h o r -

" Wo r d s a r e d e s i g n e d t o h e t h e v e h i c l e s o f i d e a s a n d n o t
a s s u b s t i t u t e s f o r t h e m ; t h e y s h o u l d n o t h e u s e d o n a c c o u n t
o f t h e i r i m p r e s s i v e s o u n d o r t o fi l l u p t i m e .

I f l a r g e w o r d s a r e u s e d t o i m p r e s s t h e a u d i e n c e , t h e
audience is impressed, not with the idea which the speech^
s h o u l d p r e s e n t h u t w i t h t h e l e n g t h o f t h e w o r d s u s e d . "

O n e o f t h e p r i n c i p l e s o f a t t e n t i o n w h i c h a s p e a k e r m u s t l e a r n

i s t h a t h e s h o u l d h e s p e c i fi c a n d d e fi n i t e i n h i s e x p r e s s i o n s .

TT

I I

S p e c i fi c e x p r e s s i o n s a r e m o r e v i v i d a n d r e q u i r e l e s s e f f o r t t o

t r a n s i l a t e i n t o t h o u g h t s t h a n d o a b s t r a c t a n d g e n e r a l t e r m s ,

can he a f fi rmed hy W inans , who says ,

ness and vividness, we should think and express our thoughts, not

T h i s

F o r t h e s a k e o f b o t h c l e a r -

1. Higgins, Howard Hubert, Influencing Behavior Through Speech,
Boston; The Ejcpression Company, 1930. Page 263.

2. Sandford, William, Principles of Effective Speaking, Hew York;
Thomas Helson and Sons, 1928. Page 220.

3 . I b i d . P a g e . 2 2 0 .
4. Higgins, Op. Git. Page 263.
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m e r e l y i n a b s t r a c t a n d g e n e r a l t e r m s , b u t a l s o i n c o n c r e t e a n d

S i t u a t i o n s w h i c h a r e m a d e p a r t i c u l a r s e e m m o r e? i ls p e c i fi c t e r m s ,

r e a l t h a n t h o s e w h i c h a r e m a d e g e n e r a l .

r

P r o f e s s o r H i g g i n s a s s e r t s

' A s t o r y s e e m s m o r e r e a l , a n d h e n c e m o r e i n t e r e s t i n g , i f i t

A s i d e

t h a t ,

i s g i v e n a d e fi n i t e s e t t i n g r a t h e r t h a n a g e n e r a l o n e .

f rom conc i l l i a t i on agenera l s ta temen t can ha rd l y be used e f fec t i ve -

»»2

l y except as a"genera l i zed las t paragraph" . Winans once wro te ,

"a genera l i za t i on i s mos t e f fec t i ve when i t i s as t r i k ing summary

o f t h o u g h t a l r e a d y i n m i n d .

When aspeaker des i res except iona l fo rce and c la r i ty in h is

speech he of ten uses what are ca l led "figures of speech" . F igures

of speech are not always phrases though up especially for an oc¬

casion, but are in constant use in everyone's language. They are
sa id to g ive the punch to "s lang" . F igures o f speech are inva l -

uble to the speaker because they add so much more than just using

l i te ra l mean ings o f words . To th is H igg ins adds , "Wi th in reason¬

able limits, figures of speech will add to the forcefulness, beauty,
and clearness of speech."^It should be watched however that in a
speech you don't use figures that have become two commonplace—eg.,

t h e u s e o f " T h e s e a o f l i f e " a t c o m m e n c e m e n t o c c a s i o n s . F o r t h e

prevent ion of mix ing your figures Winans lends: "The best suggest ion

« 3

fo r avo id ing er ro r i s tha t we shou ld deve lops the hab i t o f v isua l -

H o m a n w h o d o e s t h i s w i l l m a k e t h e s h i p o fi z i n g o u r e x p r e s s i o n s ,

state jump the rails, or break the backbone of acold wava."^

1Winans, James Albert, Publ ic Speaking. lew York; The Century Co.
1917 . Page . 150 .

2Higgins, Howard Hubert, Influencing Behavior Through Speech, Boston;
The Expression Company, 1930. Page 263.

3Winans, Op. Ci t . Page. 216.
4H igg ins , Op . C i t . Page . 264 .
5Winans, Op. Ci t . Page. 150.
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I t i s very impor tan t fo r aspeaker to adapt h is language to
t h e g r o u p a d d r e s s e d . Whether the language of your speech is ap¬

p r o p r i a t e t o t h e a u d i e n c e o r n o t i s i n r e a l i t y a v i t a l q u e s t i o n .

Sandford says , ”The speaker who uses the same words be fo re an

a c a d e m i c g a t h e r i n g , a p o l i t i c a l r a l l y, a n d a l a b o r p r o t e s t m e e t ¬

ing is doing all in his power to assure failure."^ It is also
n e c e s s a r y t h a t t h e s p e e c h i s a d a p t e d t o t h e s p e a k e r . O n t h i s

p o i n t , S a n d f o r d s t a t e s t h a t " A p o p u l a r a u d i e n c e f e e l s t a l k e d d o w n t O

When acollege president or some other person of prominence adopts
t h e s l a n g o f t h e s t r e e t ,

g e r i s t h a t h e m a y a d o p t a s t i l t e d , a f f e c t e d s t y l e .

Sandford says,

o r l e s s l a u g h i n g s t o c k s

To do away with monotony, the speaker should try to avoid the

c o m m o n p l a c e , u s u a l m e t h o d o f e x p r e s s i n g h i s i d e a s . U n u s u a l n e s s

is necessary to an in te res t ing speech. H igg ins says ,

er who surprises the audience by saying the unexpected or by saying

usua l i n t he unusua l way i s one who keeps h i s aud ience awake .

T h e s p e a k e r w h o p a y s a t t e n t i o n t o s p e e c h d e t a i l s i s t h e o n e

who wi l l de l iver an in teres t ing and conv inc ing speech. The main

i d e a s o f a s p e e c h c a n b e d e v e l o p e d i n fi v e w a y s ; b y t h e u s e o f

i l l u s t r a t i o n s , e x a m p l e s , s t a t i s t i c s , a n d b y t h e u s e o f t e s t i m o n y.

These a re ca l l ed speech de ta i l s . I l l us t ra t i ons a re compar i sons

between the idea the speaker is trying to express, which might not

unde rs tood by t he aud ience , and some th i ng t he aud ience wou ld be

n 2 A l s o , t h e y o u n g s p e a k e r ' s g r e a t d a n -

Th i s " , as
i s w h a t h a s m a d e c e r t a i n o r a t o r i c a l c o n t e s t s m o r e

T h e s p e a k -

1Sand fo rd , W i l l i am Ph i l l i p s , P r i nc i p l es o f E f f ec t i ve Speak ing , Hew
York ; Thomas He lson and Sons , 1928 . Page 221 .

2 I b i d . P a g e 6 8 .
3 I b i d . P a g e 2 6 3 .
4Higgins, Howard Hubert , Influencing Behavior Through Speech, Boston;

The Expression Company, 1930. Page 266.
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s u r e t o u n d e r s t a n d . W i t h r e f e r e n c e t o t h i s i d e a , S a n d f o r d s t a t e s :

I l lust rat ions are compar isons, or analogies, based on resemblance

between the idea the speaker is discussing and other subjects of

different kind."^ Examples, unlike illustrations.

n

t

a r e c o m p a r i s o n s

between the speakers idea and actual happenings, Sandford says,

Examples a re spec ific ins tances , ac tua l happen ings , ind iv idua l

c a s e s o f t h e k i n d c o v e r e d b y t h e s p e a k e r s i d e a . A l t h o u g h m a n y

p e o p l e d i s m i s s t h e s u b j e c t o f s t a t i s t i c s w i t h t h e s t a t e m e n t :

I T

" F i g u r e s d o n ' t l i e , b u t u n f o r t u n a t e l y l i a r s fi g u r e " ,

sufficient grounds to give the speaker leave of coraple'^y ignoring
Sta t i s t i cs , p rope r l y se lec ted and p resen ted .

F o r a d e fi n i t i o n ,

Sandfo rd g ives ; "S ta t i s t i cs a re mathemat ica l compi la t ions dea l ing

w i t h s o m e p a r t o f t h e s p e a k e r ' s i d e a ,

h i s a s s e r t i o n s b y t h e t e s t i m o n y o f o t h e r s .

T h i s i s n o t

t h i s t y p e o f d e t a i l .

a r e o f g r e a t v a l u e i n s u p p o r t i n g a s s e r t i o n s .

n S The Speaker may support

Te s t i m o n y, " a s S a n d ¬

fo rd s ta tes i t , "may be c l ass i fied , acco rd i ng t o i t s sou rce , as

e x p e r t a n d i n e x p e r t t e s t i m o n y, o r t h e t e s t i m o n y o f a u t h o r i t e s a n d

T e s t i m o n y c a n b e u s e d e f f e c t i v e l y i n a l l s p e e c h e s

b u t i s o f p a r t i c u l a r v a l u e i n p e r s u a s i v e s p e e c h e s .

I t i s b y t h e u s e o f t h e s e f o u r k i n d s o f s p e e c h d e t a i l s t h a t

t h e s p e a k e r ' s i d e a s a r e m a d e c o n c r e t e , i n t e r e s t i n g , a n d c o n v i n c i n g .

I f

n 4W i t n e s s e s .

1. Sandford, William, Principles of Effective Speaking, Kew York;
Thomas Uelson and Sons, 19E8. Page. 144.

£ . I b i d . P a g e 1 4 4 .
3 . I b i d . P a g e 1 4 4 .
4 . I b i d . P a g e 1 4 4 .
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P O E E W O R D

The purpose of this essay is to further my knowlege

of speech fundamentals and to learn how to apply them to

p r o b l e m s i n r e a l l i f e . P o r t h i s p u r p o s e t h e c o m p o s i n g

and wr i t i ng o f th is essay was espec ia l l y he lp fu l . Because

a l though c lass work is very he lp fu l and v i ta l l y necessary

t o a p u b l i c s p e a k i n g c o u r s e , f o r l o n g e r l a s t i n g h e l p f u l ¬

n e s s a n d a s a s o u r c e o f f u t u r e r e f e r e n c e a s h o r t c o n c i s e

" t o t h e p o i n t " e s s a y c a n n o t b e s u r p a s s e d . T h e p e r s o n a l

knowlege and good I rece ived f rom the wr i t ing o f th is

essay can not be measured or fi led, i t i s a las t ing and

permanent achievement, the benefits of which cannot be

l o s t o r t a k e n a w a y .
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I n fl u e n c i n g B e h a v i o r T h r o u g h S p e e c h , H o w a r d H u b e r t H i g g i n s ,
The Express ion Company, 1950.
C h a p t e r V I I I , D e l i v e r i n g t h e S p e e c h .

I n t h i s c h a p t e r t h e a u t h o r c o v e r e d w i t h d e t a i l :
o s o p h y o f d e l i v e r y. P l a t f o r m c o n d u c t , a n d Vo i c e ,
po in t he made was we l l ' bac l :©4 w i th au thor i t y and ex¬
amples .

P h i l -
E a c h

Q u o t a t i o n f r o m P 2 9 7 .

Practical Speech-Making, Edwin DuBois Shurter, Houghton
Miffl in Company, The Riverside Press, 1929.
Chapter XI I , Del iver ing the Speech.

T h i s c h a p t e r s t r e s s e s m o s t l y t h e m e n t a l a t t i t u d e s o f
t h e s p e a k e r a n d a l s o h i s p l a t f o r m c o n d u c t .

H o w t o S p e a k i n P u b l i c , G r e n v i l l e X l e i s e r , P u n k Wa g n a l l i s
Company,1906.
Chapter XVI, Del ivery of the Speech.

T h i s c h a p t e r i s v e r y b r i e f a n d d o e s n o t g o i n t o d e ¬
ta i l a t a l l , bu t does ment ion some in te res t ing fac ts
a b o u t a u d i e n c e r e a c t i o n s . Q u o t a t i o n f r o m P 2 1 4 .

H o w t o Wr i t e a n d D e l i v e r a n O r a t i o n , P r e d a r i c k H o u k L a w,
G. P. Putnam’s Sons, "The Xnickerbocker Press", 1926.
Chapte r V I I , E f fec t i ve Speak ing .

I n t h i s c h a p t e r t h e A u t h o r d w e l l s m o r e o n s p e e c h
t e c h n i q u e s u c h a s v o i c e i n t o n a t i o n a n d e n u n c i a t i o n .
Q u o t a t i o n f r o m P 1 3 6 .

P r i nc i p l es o f E f f ec t i ve Speak ing , W i l l i am Ph i l l i p s Sand fo rd ,
Thomas Kelson and Sons, 1928.
Chapter XVI I I , Fundamenta ls of Del ivery.

Frankly, in my opin ion, the Author "beats around the
i n t h i s c h a p t e r . H e s t a t e s t h a t t h e i r c a n h a r d l yb u s h

b e a n y r u l e s f o r d e l i v e r y b e c a u s e s o m e o n e w i l l c o m e
along and break them and st i l l be successful . Even so
he g ives you agenera l knowlege of the pr inc ip les o f
e f fi c i e n c y a n d e f f e c t i v e n e s s .

( 3 )



S T Y L E I M D E L I V E R Y ”

Throughout the ages man has tried to make others think as he

d o e s . I n m a k i n g o t h e r s t h i n k a s w e d o i t i s o b v i o u s t h a t w h a t w e

s a y i s t h e p r i m e f a c t o r o f t h e e f f e c t . T h e m a n n e r i n w h i c h w e s a y

a t h i n g a l s o h a s d i r e c t b e a r i n g o n o u r r e s u l t s .

A g o o d p u b l i c s p e a k e r a l w a y s k e e p s i t w e l l i n m i n d t h a t t h e

a u d i e n c e r e fl e c t s h i s o w n a t t i t u d e . I f a s p e a k e r i s i n d i f f e r e n t

in his manner, the audience wil l be the same.

T h e h e a r e r s t e n d t o r e s p o n d t o t h e

T h i s i s b r o u g h t

ou t by H igg ins , who says ,

s p e a k e r ' s i d e a s i n t h e m a n n e r i n w h i c h h e h i m s e l f r e s p o n d s . r . l

He a lso says, ”A good, keen, wide-awake, enthusiast ic , d i rect ,

f o r c e f u l m a n n e r o f s p e a k i n g i s e s s e n t i a l i n g e t t i n g a n y g r e a t

r e s p o n s e f r o m t h e a u d i e n c e .

T h e s p e a k e r ' s m e a n i n g s a n d e m o t i o n a l a t t i t u d e s t o w a r d h i s

O n t h i s p o i n t H i g g i n s

I I 2
' r

i d e a s a r e s h o w n i n h i s t o t a l b o d i l y r e a c t i o n .

If, on the platform, we do not speak with our whole body

as we do under normal condit ions, our speaking is not effect ive

Th is i s one good a rgument

w r o t e .

IT 3e i t h e r i n e x p r e s s i o n o r i m p r e s s i o n ,

a g a i n s t r e a d i n g a s p e e c h , b e c a u s e u n l e s s i f o n e i s a g o o d r e a d e r

a n d h a s p r a c t i c a l l y m e m o r i z e d w h a t h e i s r e a d i n g , h i s b o d i l y r e ¬

a c t i o n s w i l l b e p r a c t i c a l l y n i l .

G e s t u r e s a r e q u i t e f r e q u e n t i n t h e a v e r a g e c o n v e r s a t i o n , b u t

t h e y a r e s e l d o m n o t i c e d b y t h e i r u s e r . B e c a u s e o f t h i s h e d o e s

n o t m i s s t h e m i n s p e a k i n g f r o m t h e p l a t f o r m . A l t h o u g h h e m a y n o t

1. Higgins, Howard Hubert, Influencing Behavior Through Speech,
Boston; The Expression Company, 1930. Page 284,

2 . I b i d . P a g e , 2 8 4 .
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T h e A u d i e n c e w o u l d n o t m i s s t h e mm i s s t h e m t h e a u d i e n c e d o e s .

s p e c i fi c a l l y , h u t t h e s p e e c h m e r e l y w o u l d n o t h o s o i n t e r e s t i n g .

M a n d o e s n o t n o t i c e t h e a n i m a t i o n a n d t h e f r e q u e n c yH i g g i n s s a y s ,

o f h i s g e s t u r e s i n n a t u r a l s u r r o u n d i n g s ; t h e r e f o r e o f t e n d o e s n o t

r e a l i z e t h e i m p o r t a n c e o f p h y s i c a l a c t i o n i n h i s s p e a k i n g . n l A l ¬

t h o u g h o n e m a y g e s t u r e b e a u t i f u l l y i n o r d i n a r y c o n v e r s a t i o n , w h e n

h e i s p u t i n a n u n u s u a l s i t u a t i o n — s a y u p o n a p l a t f o r m f o r a n a d ¬

d r e s s — a n d h e b e c o m e s s e l f o o n e i o u s , h e fi n d s t h a t a s h i s g e s t u r e s

a r e s u p p r e s s e d , t h i s t e n d s t o r e p r e s s h i s t h i n k i n g . T h e p u r p o s e

o f g e s t u r i n g i s t o a i d t h e t h o u g h t . H a r m f u l g e s t u r e s a r e a l l t h o s e

t h a t d e t r a c t f r o m t h e t h o u g h t . I n o t h e r w o r d s , g e s t u r e s s h o u l d

n o t a t t r a c t a t t e n t i o n t o t h e m s e l v e s , i f t h e y d o , t h e y a r e w h a t

m i g h t h e t e r m e d a s h a r m f u l g e s t u r e s . G e s t u r e s w h i c h c a l l a t t e n t i o n

t o t h e m s e l v e s a r e e i t h e r t o o g r a c e f u l , o r t o o a w k w a r d , o f w h i c h

t h e l a t t e r i s b y f a r t h e l a t t e r i s b y f a r t h e l a r g e s t c l a s s . O n e

o f t h e m a i n t r o u b l e s i n g e s t u r i n g e x p e r i e n c e d b y t h e i n e x p e r i e n c e d

s p e a k e r i s t h a t h e i n h i b i t s g e s t u r e s b e c a u s e h e t h i n k s t h e y w i l l

b e n o t i c e d i f m a d e t o f o r c e f u l , a n d h i s l a c k o f f o r c e i n h i s g e s -

M a n y t y p e s o f g e s t u r i n g — s u c h a s

I t s e e m s t h a t t h e p r e s e n t

t u r e s m a k e s t h e m n o t i c e a b l e ,

d e s k p o u n d i n g — h a v e g o n e o u t o f s t y l e .

A m e r i c a n s t y l e o f g e s t u r e i s a f o r c e f u l o n e w h i c h u s e s t h e s h o u l d e r

a s a p i v o t .

Although aspeaker’s i|ysical or bodily movements or attitudes
l e n d a g r e a t d e a l t o h i s s u c c e s s o r f a i l u r e , t h e s p e a k e r ' s v o i c e

l e n d s m o r e w e i g h t i n t h e j u d g i n g o f t h e d e l i v e r y o f a s p e e c h t h a n

1. Higgins, Howard Hubert, Influencing Behavior Through Speech,
Boston; The Expression Company, 1930. Page 285.
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A c o r r e c t v o c a l r a t e w i l l e n a b l e a s p e a k e r t oa n y t h i n g e l s e ,

d e l i v e r h i s i d e a s m o r e e f f e c t i v e l y ,

n o t a c e r t a i n d e fi n i t e n u m b e r o f w o r d s p e r m i n u t e .

T h e c o r r e c t v o c a l r a t e i s

I t i s i n

r ea l i t y aw ide l y va ry ing te rm. The re a re many fac to rs wh ich

govern the appropr ia te speed of de l ivery,

Sandford says, "the larger the audience and the room, the more

slowly the speaker should talk."^ Of course the rate also varies
wi th the speaker. Some speakers are capable o f rap id , inc is ive,

and clear speech, running as high as one hundred and fifty words

p e r m i n u t e . O t h e r s f a l l f a r b e l o w t h i s r a t e . I t s h o u l d n o t b e

the goal however to speak as rapidly as possible and st i l l be

understood. The average rate of the speech should be less than

t h a t o f o r d i n a r y c o n v e r s t i o n . L a w s a y s , " T h e u n t r a i n e d s p e a k e r

G e n e r a l l y , " a s

i s l i k e l y t o f o r g e t t h a t i t i s n e c e s s a r y f o r h i m t o s p e a k m o r e

T h e s p e a k e r s h o u l d s p e a k?t2
s l o w l y t h a n i n o r d i n a r y c o n v e r s a t i o n ,

s l o w e r t h a n h i s f a s t e s t u n d e r s t a n d a b l e r a t e . T h i s m a k e s r o o m

O n t h i s p o i n t .for changes in rate which are used for emphasis.

Sandford states, "A slowing down, or aspeeding up from the normal

ra te makes adec ided change, thus ca l l ing a t tent ion to what is

being said at the moment^i^ When the speaker is speaking in a

serious, solemn manner, he should slow his rate down. Law says,
"The slowness of speech emphasises the seriousness of the thought,

and accords with solemnity and reverence."^ Likewise, when the
speaker is speaking when emotion is active rather than passive,

or Ina-imood of excitement, the speaking rate should be faster*
1. Sandford, William Phillips, Principles of Effective Speaking, Hew

York; Thomas Helson and Sons, 1928. Page 307,
2. Law, Frederick Houk, How to Write and Deliver an Oration,

Hew York; G. P. Putnam’s Sons, 1926. Page 132.
3. Sandford, Op. Git. Page. 307.
4. Law, Op. Git. Page 132.
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It should he watched carefully, however, that when the speaker is

speaking in afast exc i ted manner, he s t i l l makes every word

Thus it is hy the constant change of the speakers

voice, fast and slow, that he is able to make an emotional change

L a w s t a t e s ,

speech reflect his emotion is the mark of the good speaker.

The audience shouldn’t have to listen in order to hear, hut
rather, the audience should he able to devote their energy to en-

devoring to comprehend the speech instead of having to "strain"
i n o r d e r t o h e a r .

u n d e r s t o o d .

i n t h e t h o u g h t . T h e a b i l i t y t o m a k e h i s m a n n e r o f

T h e s p e a k e r s h o u l d r e m e m b e r t h a t m e r e n o i s e i s

is not necessarily emphatic.' Higgins states that. T h e c a r r y i n g

p o w e r o f t h e v o i c e d o e s n o t d e p e n d e n t i r e l y u p o n t h e l o u d n e s s

with which one speaks."^ It depends 3^st as much upon distinct
e n u n c i a t i o n . T h e s p e a k e r s h o u l d t a k e c a r e t o a l w a y s e n u n c i a t e

dist inctly. "Most of us," Higgins declares, "are jaw and l ip lazy;
o f t i m e s i t i s m o r e j a w a n d l i p a c t i v i t y w h i c h i s n e e d e d r a t h e r

t h a n a d d i t i o n a l l u n g p o w e r . T h i s i s v e r y t r u e . A l t h o u g h a d ¬

ditional force is very often required for real emphasis, "bellowing,
as Sandford says, "is equally monotonous and unemphatic."4

Thus as you see, aspeaker ’s manner, and gesturing, and the

i n fl e c t i o n , l i f e , f o r c e , a n d s p e e d o f v o i c e , a l l w o r k t o g e t h e r

i n to asmoo th , r ounded , e f f ec t i ve s t y l e o f de l i ve r y—fo r t he good

p u b l i c s p e a k e r .

1. Law, Frederick Jouk, How to Write and Deliver an Oration,
Hew York; G. P. Putnam’s Sons, 1926. Page 132.
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York; Thomas Helson and Sons, 1928. Page 305.
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